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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



9.4% or 24,757,695 of USA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 51.8 years
old (6.3% older than average) and have a $149,266 (56.5% higher than average) annual household income.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



9.6% or 724,083 of CHI DMA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos‘
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 51.1 years
old (5.8% older than average) and have a $170,228 (58.4% higher than average) annual household income.
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11.1% or 636,139 of WDC DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 50.5 years
old (5.5% older than average) and have a $205,670 (50.1% higher than average) annual household income.
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.4.% or 183,011 of SEA DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 47.7 years
old (1.3% younger than average) and have a $160,288 (28.4% higher than average) annual household...
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.4.4% or 211,935 of PHX DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos‘.
Typical Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 52.8 years
old (8.7% older than average) and have a $171,299 (62.6% higher than average) annual household income.
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more likely to be a parent of 1 or more children u
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9.4% or 24,757,695 of USA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos are 62.2% more
likely to be a college graduate, 20.5% more likely to work full-time, 41.7% more likely to be married, 21.8%
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9.6% or 724,083 of CHI DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 62.5% more

likely to be a college graduate, 21.8% more likely to work full-time, 40.3% more likely to be married, 14.5%
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11.1% or 636,139 of WDC DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 63.1% more

likely to be a college graduate, 22.6% more likely to work full-time, 41.8% more likely to be married, 30.2%

more likely to be a parent of 1 or more children u
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4.% or 183,011 of SEA DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 60.4% more

likely to be a college graduate, 29.6% more likely to work full-time, 22.1% more likely to be married, 42.9%
more likely to be a parent of 1 or more children u

Adults 18 or older

24.1%
31.8%

65.6%
53.7%

1.6%
|1.2%

B.6%
EE

2.1%
B 38%

10.9%
|

10.9%

WSEA

232%

17.1%

a8 gos% 9:5%
6.8%
3;,,. 53"4-6% 4.4% 3
@b écp Pty

Top-20 Occupations: Adults 18 or older

6.3% 6.1%

4%
4.1% 3.9% 3.8%

2.7% 23%.3%

H'EE S om

13.1%
|

small Business Owner

12.0%

En trepreneurs/Government Workers

10.0% 7.6%

8.5%

Self-Employed  Government Workers

5.2% 5%
23% 24% 2.1% 530% 1.9% c
o 0.8% 0.6% 11
e I i

0.4%

1.8% 1.6% ( gad6% 045 2% 0%

& > & & » & & & & & & < . & & > 3
4 AN T A B T A A S A A B B S A
of & & & o & & K I, e 5 5 f . by N
<« & &£ & & ¥ < & GO & &
& & 5 & & & g & & © & o «© \0@
<& <& & & T < éo" & & & \,@0 o &
& & & & & o & A & &
& & « & & & & 4 & & & & <
e & & # o P .3 éfb & « &
,s-“' & @ & o« &
¢ h & S
g o
& &
who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos = SEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 181

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Parent of 1 or more Children under 18
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Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College

Grandparent of 1 or more Children under 18

who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

211t b Stage in Life: Adults 18 or older
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



likely to be a parent of 1 or more children un
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4.4% or 211,935 of PHX DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 38.2% more
likely to be a college graduate, 2.3% less likely to work full-time, 28.7% more likely to be married, 25.6% less
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211t b Stage in Life: Adults 18 or older
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9.4% or 24,757,695 of USA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 33.2% more likely
to own their home, 57.7% more likely to own a higher valued home, 19.4% more likely to have a single-family

Vhome, 17.% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4™ Pets in Home: Adults 18 or older
Ex Single Family House (unattached) 4.7116 5 5 |
Sl 'wn a Dog

il 35.9%
Townhouse or attached Home g i _

B sa%
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Own Other Own Second Home Mobile Home or Manufactured | 0.8% Own other type of Pet
or Real Estate Home I 3.7%
Property "

who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos HUSA who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos. mUSA who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos WUSA

yZ4l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who who Spent $5,000+ on.a FLORIDA VACATION in the...

USA 440,692
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9.6% or 724,083 of CHI DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 33.5% more likely

to own their home, 35.5% more likely to own a higher valued home, 25.9% more likely to have a single-family
home, 32.4% more likely to have a dog.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



11.1% or 636,139 of WDC DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 33.3% more likely

to own their home, 27.7% more likely to own a higher valued home, 21.4% more likely to have a single-family
home, 14.9% more likely to have a dog.
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home, 22.% more likely to have a dog.

4.% or 183,011 of SEA DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 22.4% more likely

to own their home, 7.3% more likely to own a higher valued home, 7.1% more likely to have a single-family

mﬁm Type of Home: Adults 18 or older 4y l™ Pets in Home: Adults 18 or older
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11.6%

$750K-$1M

25.0%

4.4% or 211,935 of PHX DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos are 39.3% more likely

to own their home, 77.1% more likely to own a higher valued home, 24.9% more likely to have a single-family
home, 10.4% less likely to have a dog.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



9.4% or 24,757,695 of USA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 3.6% more

likely to look up D-I-Y advice online, 17.5% more likely to always vote in local elections, 52.9% more likely

to belong to a gym, 55.9% more likely to fly domes
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9.6% or 724,083 of CHI DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 4.7% less likely

to look up D-I-Y advice online, 18.4% more likely to always vote in local elections, 58.1% more likely to

belong to a gym, 51.8% more likely to fly domes
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11.1% or 636,139 of WDC DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 17.3% more
likely to look up D-I-Y advice online, 22.6% more likely to always vote in local elections, 33.2% more likely
to belong to a gym, 57.% more likely to fly domes
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



4.% or 183,011 of SEA DMA Adults 18 or older who Spent 55,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 26.6% more

likely to look up D-I-Y advice online, 19.8% more likely to always vote in local elections, 50.6% more likely

to belong to a gym, 54.5% more likely to fly dome

al Activity: Adults 18 or older

88.3%

(In District of Residence) Democrat Republican of These

Presidential Elections: Always

Registered to Vote Democrat f Lean  Republican /Lean Independent / None
49,434
az.3%)
B Presidential Elections: S ] B
2.8%)
o e e e B | | o

Restaurant  Onfine phone Do-t-voursell  Medical Mome/ rines/biet sppuel/ shsewch/ = Cumer = Gdwaon TakeOniee dediosic  fegion/ Gemaspy Memework phamgushy paertng/ mm kg
e Ve T s SRR R, e e N e M BSES T Bole  wt Local Elections: Always
s, i L Local Elections: Sometimes
u who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos W SEA = who who Spent §5,000+ on a FLORIDA VACATION in the past 12mos WSEA
«
@_& Top-30 past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
i 20.0%

17.8%

= 4trips m 14.9%
5-0 trips 12.2% 25.3%
: Fﬂ ddid fast year:
» 10+ trips [e:ya Ty g 4 20 Avg. #pomm'.f:'rhghrs © 52 Y

Gardening Crifling - Lawn Care Hiking - Campmng Bicyding Swimming Volunteer Sewing - Belongto Jogging- Bowling Fishing Boating  Yoga- Pilates Adult :mu:nh:& ol Basketbal  Competitive Follow a Soccer Football  Smow Skiing- Caregiverof Tennis: Organized Hunting Softball -
(Flowersor Outdoor Backpacking Work Crfts Health Clubor  Running Continuing Video Gaming Weight Loss Snowboarding Aging Farent Road Race Baseball
‘Vegetables) cooking Gym. Education PogEM or Relative 5%,
Marathon,
¥ who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos W SEA etc)
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Restaurant Do-it-vourel Oniine hone  Medical Mome/  Fitness/Diet

Resipes | Heal

4.4% or 211,935 of PHX DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 11.3% less likely
to look up D-I-Y advice online, 14.8% more likely to always vote in local elections, 25.7% more likely to
belong to a gym, 59.1% more likely to fly dome

31.4%)

apparel/ iobSearch/ mslgion/  Camer

Political Activity: Adults 18 or older

84.6%

Registered to Vote
(in District of Residence)

Democrat / Lean

Democrat Republican of These

Presidential Elections: i B

Republican / Lean Independent / None

Presidential Elections: Always

18.5%} s i -
AR st v
te rvic

Take Onne  Education  Geneslogy Hectrenk  Momework Parenting/ Photography Online Datng

N
e T W Pelis S e S ol Rl i) wefin e [ Sl e LoclElecons: Ay
. Sopiemn. ) Local Elections: Sometimes
# who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos W PHX = who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos uPHX
«
@ﬁTop—s’D past 12-months Active Lifestyle Activites: Adults 18 or older ‘u Past 12-months Domestic Airline Trips: Adults 18 or older
i 33,92¢ 16.0%
e 72 502 16.3%

26,5 12.5%

2trips B
T 12.6%

3trips  FEENET 9.2%

) . 9.6%

4tips TINTTEEN 5.6%

. 16.6%
5-9trips FEA 10.5%

10+ trips

Gring-  Gamening  LawnCare  Swimming
Outdoor  [Flowersor
Cooking  vegetsbles)

PHX DMA

ih

Volnteer  Belongte  Camging - Jogging-

Scarborough R2 2025: Aug24-Jul25

Groupfitness  Fishing  Yoga-Pilates Basketbal

work  Health Club or Running Class

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

Qual intab 94
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Weight Loss Video Gaming Aging Parent Baseball

Boating Adult Follow a
Continuing
s iatl
uPHX

: 61.4%
44,167 7.2% Avg. # Domestic Flights: INGIZINEN I

2.5% | 2.7%
sofl] i 2 Wi
Golf

Competitive Caregverof  Socer Football Tennis Softhall Hunting  Snow Sking-  Drganized
Snowboarding  Road Race
or Relative
Marathon,
ac)

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Past 30-days QSR Users: Adults 18 or older
]
‘

1time

2times

3 times

4 times

5times

6 -9times

10times or more

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
Avg. Monthly QSR Meals:

mUsA

Total Monthly QSR Users:
87.4%

3.4%
s

9.4% or 24,757,695 of USA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 4.8% more likely
to use QSRs past mo., 20.8% more likely to use Sit-Down Restaurants past mo., 31.4% more likely to use

Casinos past yr., 39.7% less likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time

2 times

3 times

11.8%

4 times

5 times %

7.1

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

6-9times

10 times or more
EUSA

Total Monthly Sit-Down Restaurant Users: A lown Restaurant Meals:
87.0% 72.0%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer
Wine

Domestic Regular Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

il

# who who Spent $5,000+ ana FLORIDA VACATION in the past 12mos.

ouse /

Mexican  Chinese Caffee nakan Wings/ Bagel/ Steakhouse Upscale  indian/
Burgers /  Domet/ o/

Coflen s3¢ sparts gar  Bakery other

asinn

BUSA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whowho Spent §5,000+ on a FLORIDA VACATION in... [S[23803 0 21.1%

v [ 15.5%

£ Past 12 months Casino Activities: Adults 18 orolder

Slot Machines 27.2%
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Domestic Light Beer Stage Show / Concert
Imported Beer v v Sports Betting
Microbrew / Craft Beer i Spa
Other Gambling Casinos visited past 12 months: Yes
= who who Spent §5,000+ on a FLORIDA VACATION in the past 12mos musA = who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mUSA
UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,830
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

#who who Spent $5,000+ ona FLORIDA VACATION in the past 12mos musa



2times

3 times

#who who Spent §5,000+ on a FLORIDA VACATION in the past 12mos
Total Jlggn;réﬂv QSR Users: Avg. Monthly QSR Meals:

I e

4 times

5 times

6 -9times

10times or more

mCHI

84.6%

6,388 361

Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION

Casinos past yr., 31.1% less likely to smoke cigar

9.6% or 724,083 of CHI DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.

to use QSRs past mo., 22.3% more likely to use Sit-Down Restaurants past mo., 40.7% more likely to use

in the past 12mos are 6.3% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

B

12.6%

2 times

3 times

4 times
5 times
6-9times

10 times or more

w who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos HCHI

Avg. Monthly Sit-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
86.8% 71.0%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

TilHhsiiee

= who who Spent $5,000+ ona FLORIDA VACATION in the past 12mos.

Medican Chinese  Coffse  maian  Bagel/  Wings/ Steskhouse Upscale  indian/
House / Donut/ Burgers | Thai/

Coffee Bar Bakery  sports Bar Other

Asian

mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who who Spent $5,000+ on a FLORIDA VACATION in... [T6,050l  24.3%

afl l. 704,342 22.6%

Drank Past 30-days: Adults 18 or older
Ao Tpu ot s

Liguor

Wine

.,.322

Imported Beer

Domestic Light Beer

Domestic Regular Beer W v v
Microbrew / Craft Beer M 5% | |
= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mCHI
CHI DMA Scarborough R2 2025; Sep24-Jul25 Qual intab

Past 12 months Casino Activities: Adults 18

Slot Machines

or older

1,5 39,208 24.4%

Table Games (Craps, Poker, etc.)

75‘31591 10.2%

Bar/ Nightclub et

AN(\,T 79 6.4%

Upscale Restaurant

Stage Show / Concert m 10.5%
5.5%
sea R 20w
i 102.1%
Otk Ganling m 7% Casinos visited past 12 months: Yes

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos = CHI

450
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Used Past 30-days: Adults 18 or older

o

<f

Marijuana / Cannabis Cigarettes

Vape

= who whoSpent 55,000+ ona FLORIDA VACATION in the past 12mos = cHI

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Past 30-days QSR Users: Adults 18 or older

q oo e,
-

13.3%

1

2times

3 times
4 times

3%
5 times = ¢
A

6 -9times

10times or more 13.4%

= who who Spent §5,000+ on a FLORIDA VACATION in the past 12mos

Avg. Monthly QSR Meals:

mWDC

Total Monthly QSR Users:
86.8%

e IR 4
4,732 988

11.1% or 636,139 of WDC DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mcis,
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 4.8% more likely
to use QSRs past mo., 19.9% more likely to use Sit-Down Restaurants past mo., 47.9% more likely to use

Casinos past yr., 62.3% less likely to smoke cigar

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time
2 times

3 times 12.0%

4 times 9.6%

5 times 7.6%

6-9times

10 times or more

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
Al

Total Monthly Sit-Down Restaurant Users:
86.4% 72.1%

Drank Past 30~ays: Adults 18 or older

Liquor

Any Type of Beer
Wine
Imported Beer

Domestic Regular Beer

Domestic Light Beer - v
Microbrew / Craft Beer i
= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mWDC
DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab

16.3%

15.7%

®WDC

own Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Iliiiiiilh

Chiness  Pima  Mewman  CoMee  mafan  Bagel/ Steakhouse indian/ Upscale  Seafood
House / Donut / Thai/
Coffee Bar Bakery Other

Asian

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos =WDC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who who Spent $5,000+ on a FLORIDA VACATION in.. (G280l 25.6%

woe L 397,483 24.5%

Past 12 months Casino Activities: Adults 18 orolder

Tabl

Slot Machines AT 1
le Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

694
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Casinos visited past 12 months: Yes

BWDC

Used Past 30-days: Adults 18 or older

8.8%

Marijuana / Cannabis Cigarettes Vape

= who who Spent 5,000+ ona FLORIDA VACATION in the past 12mos = WDC

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Past 30-days QSR Users: Adults 18 or older

o 1ti
ol e
3 times
4 times
5 times
6 -9times

10times or more

= who who Spent §5,000+ on a FLORIDA VACATION in the past 12mos mSEA

Avg. Monthly QSR Meals:
80.1%

T —
3,624,751

Total Monthly QSR Users:
81.5%

Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION

Casinos past yr., 28.6% less likely to smoke cigar

4.% or 183,011 of SEA DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.

to use QSRs past mo., 12.7% more likely to use Sit-Down Restaurants past mo., 60.3% more likely to use

in the past 12mos are 1.8% more likely

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

17.5%

2 times 16.4%

3 times 10.4%

4 times 8.4%

5 times .
6-9times
10 times or more

W SEA

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

A it-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
78.8% 69.9%

Top-10 Cuisines: Adults 18 or older

| it-Down Restaurants Used Past 30-days)

Medcn  Coffes  pmza Chinese  Bagel/  makan  indian/ Wings/ Upscale  Seafood
House / Donut / Thai/  Burgers/
Cotfes Bar Bakery Other  sports Bar

Asian

mwho who Spent $5,000+ on.a FLORIDA VACATION in the past 12mos = SEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whowho Spent $5,000+ on a FLORIDA VACATION in... [GRASTIY 33.6%

SEA 893.209 19.7%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines TR

-m,'are 9.8%

29.0%
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub
Stage Show / Concert
Sports Betting
Spa
Other Gambling Casinos visited past 12 months: Yes

Domestic Light Beer - v
Microbrew / Craft Beer m 79261. i
= who who Spent $5,000+0n a FLORIDA VACATION in the past12mos mSEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos HSEA
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Used Past 30-days: Adults 18 or older

17.0%

Marijuana / Cannabis Cigarettes Vape

= who who Spent §5,000+ on a FLORIDA VACATION in the past 12mas mSEA

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



0-days QSR Users: Adults 18 or older

| 1time

3M ]
2times

3 times

Past 3

4 times

5 times

6 -9times

10times or more

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
Avg. Monthly QSR Meals:

W PHX

Total Monthly QSR Users:
86.4%

.. Eeemm 2

4.4% or 211,935 of PHX DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.|

Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION

1

in the past 12mos are 3.6% more likely

to use QSRs past mo., 30.8% more likely to use Sit-Down Restaurants past mo., 6.% more likely to use

Casinos past yr., 80.4% less likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
& <

16.4%

2 times

3 times

4 times

5 times
6-9times

10 times or more

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
92.7% 70.8%

W PHX

Drank Past 30-days: Adults 18 or older

Liquor

185165 38.9%

2 10,9% il
[LENIE 8.6% | |

Any Type of Beer
Wine

Domestic Light Beer
Imported Beer

v

Domestic Regular Beer -

Microbrew / Craft Beer

= who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos

PHX DMA Scarborough R2 2025: Aug24-Jul25

m PHX

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mafan steakhouse wings/ Bagel/ indian/ Sestood
Burgers/ Doaut/  Thaif
SportsBar  Bakery  Other
Asian

= who who Spent $5,000+ ona FLORIDA VACATION in the past 12mos uPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who who Spent $5,000+ on @ FLORIDA VACATION in... SZBS5A NI 13.4%

16.5%

z Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,748,780

Table Games (Craps, Poker, etc.) 14.3%

s28.400  11.1% )
7.9%
336,515 7.1%

Bar [ Nightclub
Upscale Restaurant
43.9%
Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12 months: Yes

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mPHX

94
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Used Past 30-days: Adults 18 or older

1§

Marijuana / Cannabis

Cigarettes

Vape

=who who Spent §5,000+ ona FLORIDA VACATION in the past 12mos =PHX

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



9.4% or 24,757,695 of USA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 36.5% more likely
to have a 401K, 34.% more likely to have an Auto Loan, 79.1% more likely to Invest/Trade Stocks Online,
20.4% less likely to pay with their Debit Card.

Investments Owned: Adults 18 or older

soncpes

¥ #l Financial Services Has and/or Uses: Adults 18 or older

88.0%)

IRA (Individual Retirement Account) 36.7%

, 208,454
68,560,347 26.2%
21,8 32.4%
24,452,904 VLY
i 13.6%
18.0%
10.2%

16.5%
23%
M V%
14.1%
1%

 who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

96,
Stocks or Stock Options -
Mutual Funds

Money Market Funds

Bonds

7.9% 6a% O 5.4%

Certificates of Studentican Personal Loan Refinanced Home
Deposit CDs) Home Improvement
Mortgage Loan or Home
Equity Loan

7.9%
Other (Crypto / NFTs / Metals, etc.)

4.5%
o R

529 Plan / College Savings Plan % : He Auto 7
Mortgage

Online Bill
Paying

Mobile
Banking

Checking  Debit or ATM Credit Card
Account card

Savings
Account

Online

Money
Banking

Market

Second Home or Real Estate Property Account

mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

m who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos m USA

'E'Past 3-Months Payment Methods Used: Adults 18 or older

50,366,257 19.2%

45 826 883 17.5%

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

m who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

36,280,451 13.8% )

’ 3 18.0%
24,192,803 IFFTY

235,82 13.1% ®
19,943 100 I

6.9%
r 7.5%

5.6%
2.9%
1.5%
1.0%

(*Past 12 Months)

mUSA

3 ) O =

MasterCard ~ Apple Pay

3

Cash App

Store Credit
Card

Google Pay  American
Express

Venmo

PayPal

visa

Debit Card

Zelle

Discover

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

2,830

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

W USA

10.6%
9.0% 6.0% 6.8%

2.5% 4.0%
s EENTR)
Facebook Samsung Pay
Messenger

b7 500

Square Cash

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



: 9.6% or 724,083 of CHI DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.‘
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 37.4% more likely

to have a 401K, 40.2% more likely to have an Auto Loan, 117.% more likely to Invest/Trade Stocks Online,
| 19.% less likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  porys 42.8%

IRA (Individual Retirement Account)

2,613,353 34.6%

Stocks or Stock Options i"m,’“, 25.6%

Mutual Funds m 24%
Money Market Funds IR
21 20.7%
Bonds
e 8.7% 9.1%
6% 6.2%
Other (Crypto / NFTs / Metals, etc.) F Ll - 5.3% a.4% 37%
! ; 8.3% [ 8.7%
1 i ot e . S ! H . e e
an / Lollege Savings Flan 7.7% Checking DebitorATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Studentiocan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 16.2% Account Mortgage  Loan or Home
7.1% Equity Loan
# who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mCHI = who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos mCHI

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,402,440 18.6%

Financial Planner g n
1,288,374 17.1%

OnlineInvesting / Stock Trading e nas 13.4%
4%

Accountant 19.4%

%
[ ]

Insurance Agent at a Local Office (not onfine) ey

@

2
]
#

Real Estate Agent

&

6.1%

. |

Estate Planning 2

2.8% (*Past 12 Months) VISA Paypal Zelle MasterCard  Debit Card Venmo ApplePay  Google Pay  Cash App Discover
1.1% Card Express Messenger
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



11.1% or 636,139 of WDC DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past...
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 40.3% more likely

to have a 401K, 9.7% more likely to have an Auto Loan, 79.% more likely to Invest/Trade Stocks Online, 16.7%

| less likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



4.% or 183,011 of SEA DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 22.5% more likely
to have a 401K, 50.7% more likely to have an Auto Loan, 46.3% more likely to Invest/Trade Stocks Online,

| 36.1% less likely to pay with their Debit Card.
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f'Past 3-Months Payment Methods Used: Adults 18 or older

Insurance Agent at a Local Office (not onfine)

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



ﬁ Investments Owned Adults 18 or older
Loy 3¢ |

1,863,689 39.1%

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

. 4.4% or 211,935 of PHX DMA Adults 18 or older who Spent $5,000+ on a FLORIDA VACATION in the past 12mos.
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos are 20.6% more likely

to have a 401K, .3% less likely to have an Auto Loan, 63.9% more likely to Invest/Trade Stocks Online, 1.9%
more likely to pay with their Debit Card.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 6

hours, 43 minutes and 13 seconds each week with All Forms of Media.
84.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 7 hours and 33
| minutes each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 7

hours, 48 minutes and 31 seconds each week with All Forms of Media.
88.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 8 hours and 37 minutes

each week listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

69:35:12
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 17

hours, 30 minutes and 47 seconds each week with All Forms of Media.
80.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 41 minutes
each week listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 6
hours, 22 minutes and 47 seconds each week with All Forms of Media.

83.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 43 minutes
each week listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.
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Adults 18 or older
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 3 days, 9
hours, 2 minutes and 42 seconds each week with All Forms of Media.

78.8% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 38 minutes
each week listening to All Local AM/FM Radio, representing 6.5% of totaltime spent with all forms of Media.
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 11
hours, 14 minutes and 51 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 50 minut
each week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 12

hours, 11 minutes and 12 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 7 hours and 37 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 0
hours, 35 minutes and 48 seconds each week with All Forms of Ad-Supported Media.

76.3% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 0 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Me
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days,
hours, 55 minutes and 57 seconds each week with All Forms of Ad-Supported Media.

79.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 5 hours and 55 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an average of 2 days, 16
hours, 44 minutes and 4 seconds each week with All Forms of Ad-Supported Media.

77.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an avg. of 6 hours and 33 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 7.9% of total time spent with all forms of Ad-Supported M
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 8 hours and 27 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to
Local AM/FM Radio for an avg. of 58.7 minutes/day.(Local Radio delivers 9.3% of Time with Ad-Supported Media.)
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[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 8 hours and 35 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 65.4 minutes/day. (Local Radio delivers 10.6% of Time with Ad-. Supported Media.)
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Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 6 hours and 56 minutes each day with All Forms of Ad-Supported Media. 76.3% listen to
Local AM/FM Radio for an avg. of 51.4 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 7 hours and 42 minutes each day with All Forms of Ad-Supported Media. 79.7% listen to
Local AM/FM Radio for an avg. of 50.8 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos spend an
average of 9 hours and 14 minutes each day with All Forms of Ad-Supported Media. 77.6% listen to
Local AM/FM Radio for an avg. of 56.2 minutes/day. (Local Radio delivers 7.9% of Time with Ad-Supported Media.)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

19,848,840 or 80.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day
representing 40.7% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

' 603,409 or 83.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 485,261 or 76.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 51.4 minutes every day
representing 39.9% of all time spent daily with Ad-Supported Audio.
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' 145,907 or 79.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 50.8 minutes every day
representing 33.8% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 164,473 or 77.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 46.4% of all time spent daily with Ad-Supported Audio.
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19,848,840 or 80.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos listen to Ad-Supported Local AM/FM Radio for an average of 58.7 minutes every day
| representing 40.7% of all time spent daily with Ad-Supported Audio.
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| 603,409 or 83.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.

83.3%

Avg. Hours+Minutes/day with Ad-Supported
Reach % . Audio: Adults 18 or older

"Share of Ad-Supported Audio” - z=0

who who Spent $5,000+ on CHI
a FLORIDA VACATION in
the past 12mos

32.7%

14.3% 12.4%
87%  93% 87% 8.7% NN 80% 7.5%
6 7.0% .
Weekly ’ 4.5% 5 1% 6.0% 4.8%
Persons 5 8% *—
Reached: 5,859,921 2,013,088 660 260 660 729 1 037,114 935 509 337 459 455, 154,314
Local AM/FM Podcasts Pandora Spotnfy TV Music YouTube Music All Others iHeartRadio  Amazon Music SiriusXm
Average Radio Channels
Daily Mi
= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos m CHI

CHI DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 450 CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,186
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| 485,261 or 76.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 51.4 minutes every day
representing 39.9% of all time spent daily with Ad-Supported Audio.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 7¢ 39, Audio: Adults 18 or older

"Share of Ad-Supported Audio" 209

who who Spent $5,000+ on WwbDC
a FLORIDA VACATION in
the past 12mos

35.7%

13.7% 14.6%

13.0%
8% o ae%- 6.9% 77%  6.9% 7.3%

t !
835,237 741,960 439 601 415,415

9.0% 8 3%
= 2 2% |
Reached: 4,062,023 7310 1,593,444 471 943 , m ms,zss
Local AM/FM Podcasts Spotlfy TV Music Amazon Music YouTube Music Pandora All Others SiriusXM iHeartRadio
Avstage Radio Channels
Daily Mi
® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos m WDC

wpc DMA Searborough R2 2025: Oct24-Aug25 Qual Intab 694 WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 5919
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Weekly
Total
Persons

25% 23% 2.3% /%

* Share of Everything

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| 145,907 or 79.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 50.8 minutes every day
representing 33.8% of all time spent daily with Ad-Supported Audio.
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| 164,473 or 77.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio for an average of 56.2 minutes every day
representing 46.4% of all time spent daily with Ad-Supported Audio.
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19,848,840 or 80.2% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Country, and Pop Contemporary Hit Radio
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603,409 or 83.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Album Adult Alt
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News/Talk/Information

485,261 or 76.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Rock, All News, Classic Hits, and News/Talk/Information.
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145,907 or 79.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Alternative, Adult
Hits, Adult Contemporary, and Classic Rock.
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164,473 or 77.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Adult
Contemporary, Classic Hits, Hot AC, and Rhythmic Contemporary Hit Radio.
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17,552,043 or 70.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .

551,023 or 76.1% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 99.7 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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409,488 or 64.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 56.3 minutes every day representing
24.8% of all time spent daily with Ad-Supported Video.
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109,338 or 59.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 63.2 minutes every day representing
23.4% of all time spent daily with Ad-Supported Video.
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129,098 or 60.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 146.4 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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17,552,043 or 70.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos watch Ad-Supported Local TV Stations for an average of 99.2 minutes every day
representing 30.9% of all time spent daily with Ad-Supported Video.
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551,023 or 76.1% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 99.7 minutes every day representing

33.9% of all time spent daily with Ad-Supported Video.
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409,488 or 64.4% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 56.3 minutes every day representing

24.8% of all time spent daily with Ad-Supported Video.
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109,338 or 59.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 63.2 minutes every day representing

23.4% of all time spent daily with Ad-Supported Video.
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| 129,098 or 60.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations for an average of 146.4 minutes every day
representing 34.1% of all time spent daily with Ad-Supported Video.
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Local TV Station n Programs (Persons & % Reach): Adults 18 or older
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17,552,043 or 70.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Comedies, Local News - Morning, Movies, and National/Network
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Comedies, Local News - Morning, Movies, and Dramas.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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§
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551,023 or 76.1% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
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109,338 or 59.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Morning, Comedies, Local News - Evening, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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| 19,196,871 or 77.5% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the
past 12mos use Ad-Supported Social Media for an average of 129.6 minutes every day representing
23.7% of all time spent daily with Ad-Supported Digital Media.
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565,095 or 78.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 143.7 minutes every day representing
26.7% of all time spent daily with Ad-Supported Digital Media.
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117,618 or 64.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 130.7 minutes every day representing
23.1% of all time spent daily with Ad-Supported Digital Media.
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181,769 or 85.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Social Media for an average of 102.2 minutes every day representing
19.7% of all time spent daily with Ad-Supported Digital Media.
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‘ 18,727,105 or 75.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 34.%
of all time spent daily with Ad-Supported Social Media.
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499,860 or 69.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 50.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.
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504,432 or 79.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 42.2 minutes every day representing 35.1% of
all time spent daily with Ad-Supported Social Media.
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7 117,618 or 64.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 41.7 minutes every day representing 31.9% of
all time spent daily with Ad-Supported Social Media.
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50,254 or 23.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported YouTube Video for an average of 34.8 minutes every day representing
34.1% of all time spent daily with Ad-Supported Social Media.

Avg. Week All 50(;‘!31' Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Reddit
Linkedin
TikTok
Pinterest
WhatsApp

X

Others(Rumble, Twitch, Gab, Par...

Snapchat
Blogs/Message Boards (read.

tumblr

the past 12mos
w who who Spent $5,000+ on a FLORIDA VACATION in tﬁe past 12mos

o oosas | Wkt

g Avg. Hours+Minutes/day with all
m mm Social Media: Adults 18 or older

who who Spent §5,000+ on
a FLORIDA VACATION in

153 06s | PR A

m PHX

Facebook Instagram
32.0 16.5

YouTube Video TikTok Facebook
36.8 5.8 ! [ 58.2

Instagram
30.3

TikTok | Linkedin
12.6 8.1

YouTube Video
22.8

What
st... SAp...

Pintere

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

= PHX

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Reddit
Pinterest
WhatsApp

X

Others(Rumble, Twitch, Gab, Pa...

Snapchat

Blogs/Message Boards (read...

tumblr

PHX

% Time Spent

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

727700 | 2T o
= mm B3
PR s 80

who who Spent §5,000+ on PHX

s

the past 12mas
# who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
DMA Scarborough R2 2025: Aug24-Jui25 Quadl Intab 94

a FLORIDA VACATION in

u PHX

All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
30.6

Instagram

YouTube Video TikTok Facebook
348 5.8 = 55.5

Instagram
24.2

Linkedl
n
6.8

TikTok Pintere
12.6 St

YouTube Video
22.7

= who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

mPHX

* Share of Everything

soefa.ai

for Anything _

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]




18,727,105 or 75.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos use Ad-Supported Facebook for an average of 44. minutes every day representing 34.%
of all time spent daily with Ad-Supported Social Media.
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| 499,860 or 69.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 50.2 minutes every day representing 35.% of
all time spent daily with Ad-Supported Social Media.
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| 504,432 or 79.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 42.2 minutes every day representing 35.1% of
all time spent daily with Ad-Supported Social Media.
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| 117,618 or 64.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported Facebook for an average of 41.7 minutes every day representing 31.9% of
all time spent daily with Ad-Supported Social Media.

Weekly 72.8% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
a0

0,
49.6% who who Spent $5,000+ on SEA
a FLORIDA VACATION in
the past 12mos

64.3%

% of Weekly
Time Spent
Ad-Supporte
Social Media:

43.,9% 44.5%

34.7%

28.8% 28.5% 27.9% 28.5%
23.6%

0,
L Lo0m
i5.56 1A%

8.7%

Weekly
Total
3 3.6% 3.7% 0% 0

S s
Reached: 117,618 3,295,803 ;i 2,012,027 3 2,246,292 1,231,891 g 1,289,005 ; 892,750 g 1,291,463 ; ; 772,893 i 819,251
Avel;lze Facebook YouTube Video Instagram TikTok LinkedIn X Reddit Blogs/Message Pinterest WhatsApp
Daily Minutes
Using Ad-Sup| Boards (read

[ ]
251,208

20 EXE o7 EXA 5o N oo BN o N o EE <2oEEE o0 DN os B

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos m SEA

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 181 SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 3,986 *= Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. o for Anything _ =

Social Media:

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]



| 50,254 or 23.7% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos use Ad-Supported YouTube Video for an average of 34.8 minutes every day representing

34.1% of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,802,535;
Social Media: 1,301,769; Local Radio: 1,245,797; Non-Prem. Cable: 789,268; Local TV:
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 55,831;
Local Radio: 37,959; Social Media: 37,576; Non-Prem. Cable: 23,088; Local TV: 21,480
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 37,196;
Local Radio: 30,174; Social Media: 28,482; Non-Prem. Cable: 15,896; Local TV: 13,153
reaching Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in th
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,715;
Local Radio: 9,166; Social Media: 6,762; Non-Prem. Cable: 4,723; Local TV: 3,482 reaching
Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the pa
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,476;
Social Media: 12,678; Local Radio: 10,025; Non-Prem. Cable: 7,876; Local TV: 5,578
reaching Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
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23,479,345 or 94.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the
past 12mos spend an average of 67.2 minutes per day driving, seeing Billboards and Signs. 67.%
Listen to Local Radio Stations Out-of-Home for an average of 35.6 m
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Top-13 Out-o_f-Home Media (Persons & % Reach): Adults 18 or older
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674,198 or 93.1% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 66.1 minutes per day driving, seeing Billboards and Signs. 69.7% Listen
to Local Radio Stations Out-of-Home for an average of 39.6 min
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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587,316 or 92.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 63.8 minutes per day driving, seeing Billboards and Signs. 63.8% Listen
to Local Radio Stations Out-of-Home for an average of 31.2 min
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older
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' 161,892 or 88.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 40.2 minutes per day driving, seeing Billboards and Signs. 66.6% Listen
to Local Radio Stations Out-of-Home for an average of 30.8 min

Avg. Hours+Minutes/day with Qut- m
of-Home Media: Adults 18 or older m

e
iy _ m

who who Spent $5,000+ on
a FLORIDA VACATION in
the past 12mos

m

m SEA

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in Towns,
Cities, Downtown
Public Transit Areas
24.4
Billboards & Signs
(Weekly Drivers)
40.2

Shopping Malls
20.4 YouT | Retai
ube I
Restaurants & Musi | Stor
AM/FM Radio Bars ¢
34.9 129 72

Drivers)
44.2

AM/FM Radio
38.2

Billboards & Signs (Weekly

Walking in Towns;
Cities, Downtown
Areas
pAR]

Public Transit
222

Grocery
Stores

Shopping Malls g

19.2
Retai YouTube

I Music...
Restaurants & Stor
Bars es  Spotify Dru
145 7.4 5.7 g

® who who Spent $5,000+ on a FLORIDA VACATIO

N

in the past 12Zmos

W SEA

Top-13 Ad—SugEorted Out—of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Shopping Malls

Restaurants & Bars

Gas Stations/Convenience Stores
Podcasts

Drug Stores

Retail Stores

Public Transit

Movie Theaters

TV Music Channels

# who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
DMA

SEA

Tors! ersons.

D ———
_m
_HF
-!H""

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:

-M""

Adults 18 or older
e S L
U L3
m - who who Spent $5,000+

ona FLORIDA VACATION
in the past 12mos

B P
Los 058 100
W SEA

Scarborough R2 2025: Sep24-Jul25 Quadl Intab 181

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{aueroge ooy

Walking in Towns,
Cities, Downtown
Areas
235

Public Transit
244

Billboards & Signs
(Weekly Drivers)

2 Restaurants

& Bars.
129

Grocery
Stores

Shopping Malls 11.0

204
Ga
tetail
Store
Podcasts
10.8

Movie Theaters
14.4

AM/FM Radio
30.8

Drivers)
44.2

AM/FM Radio
34.7

Billboards & Signs (Weekly

Walking in Towns,
Cities, Downtown
Areas
219

Public Transit
22.2

Movie
Theaters
13.0

Grocery
Stores
Shopping Malls 10.8

19.2

Retail
Restaurants & s | Store
Bars s
145

™ D
M2 r..

® who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

NSEA

* Share of Everything

for Anything _

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]




{Average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio
‘Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Restaurants & Bars
Shopping Malls
Podcasts
Spotify
Drug Stores
SiriusXm
Movie Theaters

YouTube Music

u who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

' 207,474 or 97.9% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos spend an average of 79.2 minutes per day driving, seeing Billboards and Signs. 64.9% Listen
to Local Radio Stations Out-of-Home for an average of 34.1 min
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23,479,345 or 94.8% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 67.2 minutes per day driving, seeing Billboards and Signs representing 42.3%
of all Time Spent with Ad-Supported Out-of-Home Media.
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674,198 or 93.1% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past 12mos

spend an average of 66.1 minutes per day driving, seeing Billboards and Signs representing 39.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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587,316 or 92.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos

spend an average of 63.8 minutes per day driving, seeing Billboards and Signs representing 41.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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207,474 or 97.9% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past 12mos
spend an average of 79.2 minutes per day driving, seeing Billboards and Signs representing 48.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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674,198 or 93.1% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 66.1 minutes per day driving an average of 38.5 miles each day and are
100.1% more likely to use Tristate Tollway (I-294/1-94) than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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587,316 or 92.3% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 63.8 minutes per day driving an average of 37.1 miles each day and are
118.1% more likely to use Independence Avenue than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
22314 3.83%
20011
20871
22193
22124
22201
22015
20852
22030
22204
22554

1.01%

|

=
2
o
o

1.75%

N
n
@
Ed

1! 0.36%
2.53%

2
3

1.13%
2.41%

2.23%

20876
20003

i
b
®
.
3
= 8
(3.5
42

20001
20151
20854
20879
20147
20744
20906
22602
20910
22025
20175
20176

20171 GO

Top-26 Employment Zip Codes: Adults 18 or older
22202

1
3

22201 P ——— 2.33%
2.24%
20005 m 0.73%
22314 P I, 2.09%
20871 =, 2.09%
22033 P — 1.85%
.85%

20036 [ESS e — 1.55
- a
2205 P
e
20011 BT
20 T
20876 o 1%
20050 T 1
20740 [E— 1.02%
22301 [RP—0.55%
20020
20170 0.5%%
22025 BETT— o
2075 B O

.83%
20000 R O
20171 P ™
20746 0-80%

22001 R 07

* Share of Everything
for Anything _

[((Amount spent on vacations past 12 months: $5,000 - $9,999 OR Amount spent on vacations past 12 months: $10,000 or more) AND (Places visited overnight or longer past 12 months: Orlando OR Places visited overnight or longer past 12 months: Other Florida))]




161,892 or 88.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos spend an average of 40.2 minutes per day driving an average of 23.4 miles each day and are
249.1% more likely to use 6th Avenue (Tacoma) than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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207,474 or 97.9% of Adults 18 or older who who Spent 55,000+ on a FLORIDA VACATION in the past
12mos spend an average of 79.2 minutes per day driving an average of 46.1 miles each day and are
185.6% more likely to use Cave Creek Road than the Metro averag
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264,377 or 36.5% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 32.1% of all time spent daily with All forms of Print M
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53,065 or 29.% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
12mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
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35,112 or 16.6% of Adults 18 or older who who Spent $5,000+ on a FLORIDA VACATION in the past
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
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“Advertising Actions"

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
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"Advertising Actions"

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

SocialMedia gSyrs
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"Advertising Actions"”

P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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P18+ who Spent $5,000 or More on a FLORIDA VACATION in the past 12 months
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